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RESEARCH QUESTION

DRIVING THE ADOPTION OF ECOLABELS IN GERMANY -
INVESTIGATING THE EFFECTIVENESS OF DIFFERENT ECO-LABELS

FOR DETERGENTS IN GERMANY.

THE PERSPECTIVE OF WARNING LABELS AND CLAIMS IN THE
CONTEXT OF MICROPLASTICS AND ANIMAL HARM.



ILLUSTRATIONAL RESEARCH DESIGN

« Research executed in the Brand Lab of the Brand University

« Each subject participates in all methods sequentially (within-subject design)
« Minimum sample size of n=30 participants

« The order of the experiment follows the structure:
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PACK OPTIONS 1

(SHOWN ON THE PACKAGING OF ADETERGENT BOTTLE)

No label/ :
. No label
Image Pos. eco label Neg. eco label
(illustrational) (illustrational)
No claim Claim 1 Claim 1 Claim 1
(or standard (positive, like (positive, like (positive, like
brand claim) »Without plastic for »Without plastic for ,Without plastic for
living animals® living animals® living animals®
I A T T

Neg. eco label
(illustrational)

Claim 2

(negative, like
,Plastic kills animals®)

T

What is the effect of
a positive claim?

What is the effect of
a positive eco label?

What is the effect of
a negative eco label?

What is the effect of
a negative claim?



PACK OPTIONS 1: QUESTIONS AFTER EVERY PACK
(SHOWN ON THE PACKAGING OF A DETERGENT BOTTLE)
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PACK OPTIONS 2: QUESTIONS AFTER EVERY PACK
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